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Concept Review:  

In this presentation, you will find my design idea and thought process for WASHUP 
Bath & Body’s product packaging. The duo is a bath product which consists of a bath 
salt and a bubble bath with two different scents. One scent is called Frankly Fresh, 
which is a bath salt infused with Frankincense essential oil. The other is called 
Grapefruit Revival, which is a grapefruit essential oil infused bubble bath.  

The labels, as well as the container lid, is quite colorful. I chose to use the lavender hue 
because it has a calming effect which goes right along with the effects of the product. 
I also incorporated colors of the scents of the product. I used neutral tan/yellow hues 
on the Frankly Fresh bath salt because it accentuates the woody, earthy, natural 
aroma of Frankincense. I decided to use a geometric diamond pattern on the label of 
this one, as well, because it represents the infusion of the essential oils with the bath 
salt to create a calming, soothing environment. 

The label for the Grapefruit Revival was designed using saturated hues of pink to 
accentuate the fresh, luscious insides of a grapefruit, which resembles how the 
consumer will feel after soaking in a hot bath of grapefruit essential bubble bath. The 
yellow grapefruits not only visually explain the scent of the bubble bath, but also 
highlight and accentuate the text on the label, which helps to grab the consumer’s 
attention. 

The product containers fit nice and snug inside the flat gift box style package. A large, 
but functional, window on the front of the box allows the consumer to see and touch 
the product inside the packaging. The design concept here was to keep it rather 
simple and let the containers in the window do all the talking. I added some color to 
the box with a ribbon style stripe vertically and horizontally on the package, to make 
it look as though it is wrapped for a gift. The left and right sides of the package 
display the scent name and what type of product it is. The back contains the UPC, 
manufacturing information, logo, website, and a slogan. When you open the front flap 
to retrieve the product from the packaging, the word “relax” entices the consumer to 
enjoy and let go of a hard day through a relaxing bath soak with either bath salts or 
bubble bath.  

Throughout the entire project, I used three fonts. Gotham, Kleymissky, and Kurnia. The 
main text areas use the clean, sans-serif font Gotham for easy readability and not to 
conflict too much with the script fonts of the product scent. Kleymissky is used for 
the bath salt scent, Frankly Fresh. Kurnia is used for the bubble bath scent, Grapefruit 
Revival.  

Overall, I am very happy with how the end product is looking. The prototype is 
conveying the message and it looks like a cohesive product that I would buy off the 
shelf in a store today. I hope you enjoy my design.  
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